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Overview

Enhanced Ecommerce (EC) is advanced tracking technology of Google Analytics
(GA). It enables the measurement of user interactions with products on
e-commerce websites across the user's shopping experience, including product
impressions, product clicks, viewing product details, adding a product to a shopping
cart, initiating the checkout process and purchase transactions, etc.

Webmercs webshop solution provides additional marketing data in order to get a
deep insight into shopping behavior.

Additional information you can get here - “"About Enhanced Ecommerce”.



https://support.google.com/analytics/answer/6014841?hl=en

Enabling Enhanced Ecommerce

To enable Enhanced Ecommerce mode you should make additional setup in your GA
web console (Turn on Enhanced Ecommerce for a view).

GA console -> ADMIN -> Ecommerce Settings

Ecommerce set-up

Q Enable Ecommerce  Edit

Status: ON
Related Products: OFF

a Enhanced Ecommerce Settings

Enable Enhanced Ecommerce Reporting
Checkout Labeling 9FTIONAL

C g

for the che

L Login F 4
2. :: gilling / shipping address F 4
3. Shipping method rd
4. Payment method 7
5. Confirm order 7

That'’s all you need if you don't use Google Tracking Manager (GTM).


https://support.google.com/analytics/answer/6032539

Google Tag Manager Tags setup

This is @ minimalistic example of typical GTM setup for Enhanced Ecommerce. You
can make your own customization. For example, you can use “Built-In Variables” or
your own “User-Defined Variables” in "Event Tracking Parameters” fields (Tags,

triggers, variables, and the data layer).

Google Tag Manager Event Triggers

Event name

Trigger type

impressionSent

Custom Event

productClick

Custom Event

addToCart Custom Event
removeFromCart Custom Event
checkout Custom Event

transaction

Custom Event

These events are used on the frontend and the backend in the webshop. The using

of these names is crucial for operability.

Product Impressions Tag

Property Value

Tag type Universal Analytics
Tracking ID Your Google Analytics ID
Track Type Event

Non-Interaction Hit true

Enable Enhanced Ecommerce Features Checked

Use data layer Checked

Firing Triggers

impressionSent



https://support.google.com/tagmanager/answer/6103657
https://support.google.com/tagmanager/answer/6103657




Product Click Tag

Property Value

Tag type Universal Analytics
Tracking ID Your Google Analytics ID
Track Type Event

Non-Interaction Hit False

Enable Enhanced Ecommerce Features | Checked

Use data layer Checked

Firing Triggers

productClick

Add to Cart Tag

Property Value

Tag type Universal Analytics
Tracking ID Your Google Analytics ID
Track Type Event

Non-Interaction Hit False

Enable Enhanced Ecommerce Features | Checked

Use data layer Checked

Firing Triggers addToCart




Remove from Cart Tag

Property Value

Tag type Universal Analytics
Tracking ID Your Google Analytics ID
Track Type Event

Non-Interaction Hit False

Enable Enhanced Ecommerce Features | Checked

Use data layer Checked

Firing Triggers removeFromCart
Checkout Tag

Property Value

Tag type Universal Analytics
Tracking ID Your Google Analytics ID
Track Type Event

Non-Interaction Hit True

Enable Enhanced Ecommerce Features | Checked

Use data layer Checked

Firing Triggers checkout




Purchase Transaction Tag

Property Value

Tag type Universal Analytics
Tracking ID Your Google Analytics ID
Track Type Event

Non-Interaction Hit True

Enable Enhanced Ecommerce Features Checked

Use data layer Checked

Firing Triggers transaction




Enhanced Ecommerce reports

Enhanced Ecommerce provides you with a number of insightful and actionable
reports. Reports will be available at https://analytics.google.com/analytics/web.

GA console -> REPORTING -> Conversions -> Ecommerce

Overview

Revenue v V8. Ecommerce Conversion Rate v

® Revenue

O RealTime

NOK1,000,000.00

iy Audience

NOKS00,000.00

=%, Acquisition

Revenue & Conversion Rate

Ecommerce Conversion Rate

Hourly | Day  Week Month

[0 Behavior
x

Conversions Revenue

NOK1,256,781.
95

» Goals

~ Ecommerce

Ecommerce Conversion Rate

9.60% 12
.

Transactions

Avg. Order Value
NOK104,731.8
3

Overview
~ Shopping Analysis Marksting
Shopping Behavior Campaigns. Internal Promotion Order Coupon Code Affiliation
Checkout Behavior 0 Transactions 0 impressions 3 Transactions 12 Transactions
Product Performa. NOK0.00 revenve NOK40,872.29 revenve NOK1,256,781.95 revenue
Sales Performance NOKO0.00 Avg. order value NOK13,624.10 4ug Order Value NOK104,731.83 2vg. Order Value
Product List Perfor...
Top Sellers Product Product Revenue % Product Revenue
» Marketing
Product 3 1. ESLO000 PASS THR NOk696,000.00 [N ©0.03%
Internal Promation
Product Category (Enhanced Ecommerce) 2. 256! C2000 LH3000 NS NOK231000.00 [l 19.92%
Order Coupon
Product Brand 3. CDROM EXT WITHOUT CABLE F/ LIFEBOOK B-/C-/E-/S/X-SERINS NOK117540.00 [ 10.14%
Product Coupon
4. 10070 120/140 SLOT UPG F/ DLT 6/140 NS NOK7098375 | 6.12%
Affiliate Code
5. PENTIUM Iil 1.20GHZ SKT370 FCPG FSB133 256KB CACHE BOXED IN NOK11,161.90 | 0.96%

Detailed information

you would find at this article Enhanced Ecommerce reports.



https://analytics.google.com/analytics/web
https://support.google.com/analytics/answer/6014872

